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Resear ch on gym-trained children’ sfamily educational

investment in 4 city zones of Beijing

Abstract: With the progress of the development of sport industry in China, the gym
classes in amateurish sport school in 4 city zones of Beijing hope that they can attract
more children to learn gym and get training of it according to the adjustment of the
existent functioning pattern, so that they can increase the social and economic effects.
It demands that the coaches of the gym classes in amateurish sport school know the
characteristic of the family that choose the gym for their children. The research tasks
will investigate and analysis the current status of being gym-trained children’ s family
educational investment in 4 city zones of Beijing to probe into the character of
gym-trained children’ s family educational investment, so it will help the leader of the
gym classes in amateurish sport school to change their teaching and training skills so
that they can make children stay here longer. It also helps attract more children.

The methods of this research include: documentation, visiting investment,
statistics and questionnaire investigation. The subject of the investigation is the
parents of the children in the gym classes in amateurish sport school in 4 city zones of
Beijing. The content of the questionnaire is mainly about the educational investment
of these children’ s families. It includes: the income of these families; the investment
on sending their children to learn a skill or technique; the motivation and the amount
of investment on gym. The conclusions are followings:

1. The economic situation of these children’s families is good. The personal
income of a month is little higher than the average income of other families in
Beijing. These families look their children as the main direction of economic
investment. The investment on children takes about 32.41%. But the form of
the economic investment is not fit. Parents pay more attention on children needs
of food, toys and play. Parents do not spend enough time and energy on
educating their children.

2. The parents think it is important for their children to learn sport skill. The gym

is not the only choice for most of the parents. The parents tend to choose other



sport skills such as sport dancing and swimming.

. 65.19% of parents think that it is very important for their children’ s health to
learn gym. The ways they know gym is mainly the dissemination of gym
classes. The parents are satisfied with the teaching of gym classes. The
improvement of the children’ s learning is the main factor that decides weather
the parents' satisfaction.

. The expectation of 22.65% of parents investment is not to want their children
to be an athlete but just to have a skill and to excise their children’ s body and to
have strong will. The fee that the parents can accept is 150-250%.

Now the factors that hold the parents continually investing on the gym include:
parents don' t have enough time to fetch their children; the conflict between the
gym learning and other subjects learning; the children’ s interest is not enough

etc.

Key words:  children, agym, family-education,  investment
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