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Visual identity research on the developing cultural of the
boats festival in Qintong

Abstract

As cultural and creative industries sweep across the globe, each country is vigorously
exploiting their cultural resources to develop economy and build international image. How
to develop and exploit our rich folk culture resources and to transform our cultural
advantage to industrial advantage has become a new task for China.

The Qintong Boat Festival in Jiangyan, Jiangsu, China derives from the “boat
convergence” custom in Southern Song Dynasty. After all these years, the unfailing custom
has become the “largest temple fair on the waters in early April”. Listed as one of the top
ten folk festivals in China, it has become an important tourism resource for Jiangyan. This
paper sorts out the visual elements of the Boat Festival, introduces “visual identity” to
optimize and redesign its existing visual image, and proposes to translate the national
psychology, spiritual temperament and aesthetic taste reflected in the Boat Festival and its
folk activities into visual symbols and to incorporate such symbols into cultural and
creative industries, so as to design cultural and creative products that have national features
and correspond with the demands of the times. This is not only a new way of developing
cultural and creative industries, but also an important method to protect and sustain

precious folk culture.

Key words: The Boats Festival in Qintong ~ Visual Identity Developing Cultural
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