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LOCALIZATION OF VISUAL LANGUAGE OF
GRAPHIC DESIGN

ABSTRACT

The art and design activities of the human race, to a certain
extent, reflect the process of human civilization. In the
transformation of life and creation of culture, people contribute the
emotional factors, geographic factors, attitude to life, the spirital
pursuit and other values of factors as well. Design can be said to have
distinct cultural characteristics and features of the times. In terms of
design ideas, design reflects both the idea of “device” (creation) and
“Tao” (culture) from different perspectives, that is, the probe of
metaphisics and immetaphisics. Graphic design is a design activity
closely related to human lives. The commonly-seen art form of
graphic design influnces people’s lives in a very subtle way. Graphic
design mainly convey certain visul information to people, causing
people’s psychological and physical feeling, in order to enhance
information communication and memeory. Graphs, characters and
colors are the basic elements of graphic design. In different parts of
different countries, the discovered petrograms and witchcrafts of the
early human society show that the graph is the earliest way of
expression of human communication and information. Therefore,
from regional and ethnical pospective, compared with characters,
graphic language is more straightforward and vivid. As far as the
discourse of the visual language of graphic design is concerned, this
thesis foucses on the analysis of graphic creativity, culture meaning,
visual aesthetics, and the innovation of cultural symbol elements,
which avoids research of graphs, characters and colors in a regular
way.

In the early twentieth century ,in Shanghai, China, there
appeared such a form of graphic design as a young fashion lady
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wearing a cheongsam, commonly called the “Calendar” painting,
which was popular with either Chinese or foreign businessmen at
that time and became a distinctive cultural symbol of that era,
enjoying an unfailing popularity. With the arrival of the information
society in the 21th century, the network has a great impact on such
traditional media as radios, newspapers and TV and the channels for
people to get information have changed a lot. The whole world is
becoming smaller and it has become a mainstream trend in culture to
“look to the west” . The glory days in ourmemory have been
gradually fading out of our sight. There is a serious lack of national
personality and awareness of traditional cultur and a growing calling
for the localization of visual language. Based on Chinese people’s
cultural consciousness and set against the information society,
considering the internationalization of design and the diversification
process of culture, this thesis analyzes the ideological connotation and
historical significance of cultural symbols and the relationship
between the development of time and the demand for international
design language. When analyzing the design relationship between
internationalization and localization, this thesis goes further to
investigate the impact of traditional culture on international commity
and the similatiry between traditional cultural symbols and
international design language in terms of request for information.
With regard to the proper attitude toward internationalization and
localization, this thesis discusses the time background of
diversification and the time significance of diversification and
localization. By exposing the life experiences of designers of
personality and their contributions to localized visual language of
graphic design and refering to the successful cases of localization in
Japan, it fully confirms the argument that localized design is the
demand of the development of internationalized visual language of
graphic design and the enrichment of cultural symbols of
internationalized visual language.

At last, from the development of Chinses economy and the
advancement of science and technology to development of the times



and historical opportunities, from the contribution of Chinese
economy to the stable growth of world economy, to the successful
hosting of some important international activities and such
arguments as “consciousness” and “return” made by Chinese design
circle on traditional culture, this thesis aims to illuatrate that the
opportunities and conditions for the development of localized visual
language of graphic design have become mature, but there are still
some weak links in urgent need of strengthening, such as “discourse
power” of design, research of design theories, desigh management
etc.. It puts forward that the development of the localization of visual
language of graphic design should be better ingrated with national
culture, regional culture, the spirit of China and the Chinese attitude
towards life and national ideology into the inheritance and
innovation of the traditional cultural symbols.

Key Words: Graphic Design,Visual Language,Loca Lization,Traditional
Culture,Graphic Symbols
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SR 6, B—A RENERFRES. PERR TR ERMRAERKHN
BT, BERRKMLERERLEFHEMNER. 7FETRFREMN
FR. BREASRERNRE, HERFRERIFIRTRN—RARN, &
AR BRETREBEDOA R RS HXHITE.

BT A A BEEERA. WR. LHMERERRN, AXN
TEAMER, EANSEAREETEACETERES, AREHNERE
BICREREENEEMTR (mEBER) ¥E3), KPLEATBE, TRX
BEEAFRROASHEES LA, TEAEETHIFRARTRRARERHY
B4R, SdETRERTHORE, B TRRES, HEHE, ¥
HRAE. FREHS HE T UHRAGEE, X &ALREw R
A, ALRERF ERM—EM,

PEELKKBTE. “h” #K (PES). KRKEE HRRNTF. X
RESHEARAHEERE, ERRTFEHREESHSPEEFENER
Wil XFAE (B 3-2-1 FiR), 7 CRXBF) PRER: “HEAR,
B F—, EHRM, WBAW.” TR, KEERTIA—, BAWR, AT
B, NAIZEEH. RERTHMH. K. 23, BIR, BRE-THENEYNR
&k, AURK =4, HRETRAE, HE— KEFLELRLHIZ (1
PO, TUED SRACH\HER, BRmAK “KEN\SHE”, ERE: A&
AR, BCENS, NEE\H. KBEARERIEIAAENR, BX

1
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e, WMAFEREME. SREEMRIAMRIHER (ZRSFF—K)
Bl 3-2-2 ) M FRATIAT S o R “@” e, AW KIAKE

R, W EIE R pRahYE . kR, fEdmA e A AL 2
Wt D ERARLE NCPRIVIEKAR, B0 mR. BXFEH.

B 3-2-1 KA Kl 3-2-2 D¢ ZRGRPERIG

Fig 3-2-1 TaiJi Graphics Fig 3-2-2 Ma Quan, "Art and Science " Poster Design
hEGNERIR LREENREXT, RASK. A, HiE. HE,

R BRENRE, BELRRETAE S TR, ERith AR s A
ERMAWS, R, EEEHEAEESHS, BEERRNFTSERD,
KT 1998 EEQUEMARGIES (AT —F) #h VUMK R SR
“K7 WEFERERWE, BEMERFEBEFAAFAEWELL, KLk
BAERMBEHGELR. BRIRAERE “PERVRIT” #5E (W 3-2-3 B
7R, UAEREREN R BIR B, AREMAE LT DAk A—FERAERIR L. 4
RUFATI R . RABKOY T RSO “PRBGE” f5&E (B 3-2-4 fiR)
A N —FIUE ) UE & HE RIS BIFR - REMR I LBHER, EE
G REMEN KRR, EEXERE FCEBANEERARNRT T F
w R EE 5 .

0G0
China
unicom MEE & o

Bl 3-2-3 BRI RITHRE P 3-2-4  EEGEARE
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il R T A AT A

Fig 3-2-3 Chen Hanmin Agricultural Bank of China logo ~ Fig 3-2-4  China Unicom logo

FEUAT o E A SR SE A DL Z 8O LT 8% b ¥, RS2 T =4
SW, KEZRYEMRE EMEYSREL ML T ER ML G (BFD, |
h BA G RN R RSE LU, SRSt MR 2 Y 2 2 )5 hia
W, PEELER S AR ZA R EW, RABEE LK
REERE. PEAETESEKECE. RETZTRS, WEHLRETE
SRR, RSO G, ARG “ 517 RB MK T . A
W, FEEGA KRR, H RE N R RER, H
i, ABAMERNERD.

BT R ERAF S Mo —FERA L IMETE S, ECF AL, A
—EtEtE, JFH, BRESERBEET, UM, BN, ZRNELR,
AR, WAMEFRA. AL ERRER. . PEEEXE
WREBTAS “ KA, AL, MM GR. AWt Bk, N
EAWORAEFOHE, —3) S AZE E—E—5%, 7R
5880k, BUEE KT AARNEL ZRFHE E-Rubin) fffd “f
TZH” (A 3-2-5 BiR) UERLHHMRTE, B AT 8 KRR
TR 0 ks, HIRE )& M — AT ERE — AR,
F B FZEER M C KRER OLC. Escher) FIHERMMMRTIE HE
fET “ATWImE” (kE 3-2-6 fiss). “BE5K” FREE TUELHRNZAMAE
@, L EHEREN T, BRRERARRXUAR, EEEES FEE WG R
femteik, Bk, ERMAEZYE. A%, ERMEREMES BRRHAIN.
o [ A 48 SOAL LA MM AL R £, b TN 52 P £ R AR A B A 5 K
RA— R M, KAXH “HAE” .

Kl 3-2-5 BRZH Bl 3-2-6 M.CRE/RIER  AWTB
Fig 3-2-5 E-Rubin cup graphic design ~ Fig 3-2-6 M-C-Escher illustrations "bump"

3. 3HEEZREASERER T AMEIHER

13



BRPGRBR P LA

] 80 FERMBEF B, Bk THEFXTHLFERNBHELE, X5b
R RATHIEDRRT K, PEERHUTZEEAR, KHERRITDEME
HEBMRETHER. FEHRFEARERK, SUARLRRE, ERHAL
BT ELFRERE, EXFEOEMTRERITHE, REFKE5ABHKE
EXRERT LR “FE” FE, BRIEMB S “HER” #E%.

AT DL R R R SRR B —AMRIE, W, ZcHEAR
AP EESE L, SHERSEEEmKRE. ZREE 8RS “hE
R EE 7 RS R, R4t T BRRERUR RERMEREM. tH
R EFREERNRIHER, BRELHEOHRE ST EELEMHETF. WH
ARIKIFEP—HUXELXER TR (FrbREXD. GEEER). (5
B EATY BRGER: EER MBI (BBASH). (K). (RA
KRR e BEEREENERZHES - BE M ERHNER
RAFERHZEFENEBNEK.

B8 2003 4 8 A 3 H, B RZLEM 2008 FILREES LB
K CHEE - EFHILR” 2E-RHRZE. B2, 5IRTHARITRAXT
HAER S5 -0FmMETISHE, i (ERWER) 2003 £5 9 Hikk
BHEFEERRE “PEE RTABULIE? 7, 2004 55 5 HHIbEE
B “BRERRIFRBER” %, KEXTEEEESTE, XFRIL
TARMNIMWEERFKIAR, BEAERTFERRBE LU, HR—Fxk
FMRIRIE B—FCUBRATH: B “PEED” BRIHAERE, “Pik
WHRAK: PEE BHFRZHUEES, FRRATCLETREERZF,
mREEZ AR ERPE R BIRARKEAE. ©” BANTAL
R GRIEHE, EARENPEALAUERER, B—HHESEHNES
%, PEREXHSFEAGAET SN, MRAKERHRDUERRF KUK
HIF e, HeRBZHER. BREENHT RANAESTTURRET, W
RERRXUFHSRERBEN, EER “2WMA” HE—FERHE T YR
W, FRBEESEEBREEK, FE—R5E R REAE
PR RE SRR, EXBRLELIRT, RARATEEZERRFS L
Wi, RAAFERMNBERFR, HOERESEFRERNTRIT LR,
T8 “Wscehng” R, ERATHIKBHLA.

14



FEfit MR s A LLITA

4, PEAEZEA SRR S ERTEAEESAR
4, 1SR B0 5 S B R A S B B AT

AR N LR FRER, LTERMREBESLFENTS. HE
FEUTHEF CERE, ARUHFRIANRRTE, EEEFWRENFA
MBE, LKIIRE “madein china” (PEFIE) MHasl. BHPAMIE
PR A IR kR T 8, HRIEAEYHR: “RitS REERSEED, It
BRRZE., WRENTEOWE, EEFRITEE, BT RERe%EE
FESIATGETHEX, TAE—MHpMEEE. SEEMTRT, SE
Bt . @7 EPERRIERRREL, ELERER HENRITH R,
XMIER LRGN, ARAEHEFEERTNES, THEFHE
BB R AR 2 T BRI R R

M 2008 P EMINEH THHBENRES, BHRREERBRXAFERN
o E A AMRE F M AESNAR, KA. “ S & BRE RBET R TR,
SHEG AR SRS 3 Lt @ B85S+ EE”
K%, BEHE—PRBRT —IRE. XH. . ARNTEREZ. BRHAZ
FRATARTARE, #-LEK, “BR” FARDFEE, GEHFMEHTH
E S EF BT B MR, URREBENLFEL . 5T, “PEE” (R
Pk, “BEEE” BIAT, KEHFIEYFRSET BEED), RERESHBRA
XEM, REFEHFARERHOA, FENRREREZZEANEE. LR
BAMST CWERMAER, UREAL UKL BIERAE, REEFCRER
AT UER, FEAZERFSERTTRRITARBANE, WEkit
EFERBEMBIRYB.

4, 2P EEZRARAS EERFERAUEES

YEHATWE B 21 LR BN, R T BB v o E R .
BEA. BRIR. PEEZA. EHFE. REOLHZES, NEESPHE
R EERARE: ST, XFZREM (FHFC). Ok, (FER=) (W
B 4-2-1 Bir). CHREM) FRERSR, BAAL, FRUERFAFERARH
MER: MRFLRANERHES, ARHESBEIPHBERASE, 2006
£7H1 BREHUBEN “HRks” 28TBEE, FFERENELRY, F
ERESREZ I AT, UETEXEFEZRZWAN CHEATD
ZREYLL CREEL) A8, FFLMRERE “FEARERT AW, (B
AR BHHEEKAEPERFEEFEARN (WHE 4-2-2 ) TR, BW

15



BRPTRHE AT X

 F AL T ARG SRS, A EAEF I “HBOIAL” IR,
BLBe JE R 128 B SCAE B A

B 4-2-1 Zhim fy FEARZE R Bl 4-2-2 KE FrERET B
Fig 4-2-1 Poster Design cartoon Mulan Fig4-2-2 American "Newsweek” cover design

R AR, BEEFHEMEERX. B-RRENEELS
KR, 5L &M LR R, BRRRRBRLABH
“AEK, AR R, —NEARREEBRE. W it bt
FEEBHHITAEE TER” BhRKE, HPERFHRRAZAAR ., %
B “TZRAR” Baifw, XpEs)fiEdERrEE, moh—mE
BH). XGEPEEFLE. WRAR. FimvER, R—kttLzZmi LR
THBIHEZ), (e T vt AR, HBLT KEMFERY 8 - 53 1889 F
W H 4ty “ IR FRRIEIR, 1899 I “HEMER” HEEHE;
BB RBTRER « BREHREER, “RBORAEA” 1896 4R A
BHFE RS BOF S LA KRB, wT AR Bt AR R — AN X
WakEIFE MR, BH . B3 HESBMEM LR R, 21 LR
YR MRS, P E E AR R R RE B, PR SR RIS
TR BANRBRN A2 £, B—FhE TAK, B, ZCmifscik, 7E
AL TUAHEE IR, o E RN R KRR R ) .

“HREN M, REFIL. BRI, BEINE, ZomE
PRI, AT EESRR QNS EEFRER S, &
RUFAFEXAROZER. W: BRPRER “DIN” ZRFS, &
HATHEEZNBRERRK, RENES B AEERLHITHLHEE, B
MIFE G P E GO ARF R BRI, ZRRIREE, KB TF R,
BENEOHR, SAREZOANETTHRZCTENE. hEE R B
FRERE, W R T M BT WEUE RIS, bR
WHTEKNER S, Wl R FE BT, = hiot, B8, @RS h
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FERAREES A LUTR

Hio ME AR KU P — S AR, B R HH — i i o T K
FR. BEOTTEN, mRATEZAERHRN “HATERFE" F5H.
EEMEKXMERE « DRHBEGH: “—IBFOHEY, MxEERRE, T
AREXFEMR. W7 FLHEABHTHREREL, YARKBHERERR
HEP=EEK, ERUKETEEENENERASESIY, HIEHTE
fRREES, BREEREAENEX ENER 228, AAEXAERRAE
5ERREFE—ERIE. ATRENG BRI P EIL, —2AEMRMR
MEZEHS, FEEERENSERANEREHESHERRS.

4, 3 REMER EEFEXE BiF R

YRR ERAR, FEFENEX ERERXE, BEiFE B3R
HREHETREE. EAFENHY, BERAELRBARMN TR, il
AR EEHR, REATHMEHRAH—MBRER. TR, ®itK BRI,
VR ERTRBPHEERER. in, BRNEZRLRTRERREN “BL
FX” &it, RELAEXEERNERLFEMBEET, KERA ‘B EX”
4% (International look), 7 20 22 50, 60. 70 ERFRZZINEE, UZE
FEWHIHR S EHBMRTTE, BARNMYZRENRE. £XE “E
BREX” HFs2E “BUREX” LMZE (less is more) HIKHHEN CKHT - A
#%), FEZBUF. KR, NIRMARRRS, REEX BEEX,
ERRTHRE—, IEREWNIME, ARBEHERRE, XHPFZH
EME5LHRRLW.

Eir £ XBARE -G TSR DRSS, BEHRIHRRER
B, RETHENIERMEEE. FHIH “BREX” XiE, FARFERIR
ITHFR AR E K (Univers), FRERFERRSE: EEND RBRIF
RAREXARBARATRAR, BRNAEFEEENE, REFYSH
AL, R, 7 60 ERK 70 SERH, XF “DREB” KB, BIEH
Wi, HEA “BERAEX” Btk %,

HEZKHAKXRERE, REMNORARAELATSE, #RE2R
Wik, N (nE 4-3-1 Fix) o A0 RSH RS EESBRI R,
AR RERME . BRI, REERXE. 23X, HHARN%H,
SNERER —eEEER. BEXERSTEES, ™. RESWEMS,
HERR A —A “HEML” Kip. BREANERURTS, &5 T R’i8H
RE, HEEHTRLESE—, Rt LRESEH, B, RFEHRT S
BRI AR, ARE, G—h, TA—HEEERT, FEFERBRTRBER
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ZEEWX oy EER SRV B, A BOEEEKREE, REA
T—8RE. MK, RN ERE.

21 WS, FEAEBRAT A A2 el o B b () EOHR A6 S5 TR Bk e R, [ e
WARLEE HEBES 805, BRRMTE. B, Bt 4 WA L5 5
Tt “HEER” B W L CBRIG” BIMEL, MBS, o B R
1%, AGRAEFK—#a, RETRE, “ERe” BgARHILy “E
Brft” o SR EEHAN “RIRA” 5 B BXR. W T ERTAT
B (Il 4-3-2 fin) BARKRH T R ERBCE 7 FERETY, (ERAET
e X HIR S, RBSCAR DR MR, WRA B, 5 R AT
HH, EAZ R RAR AR BE I JER S .

¥F &) 46 £5
K 4-3-1 4% | HEE Kl 4-3-2 FEBAT bRk
Fig 4-3-1 McDonald's advertising campaign plane  Fig 4-3-2 Bank of China logo design

18
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5. ZILIA TPl EREAFSUKREBIFK
5. 1 £tk

LM — AR PR B 80 ERMEHE, REXELRRE (RET) B
=8, F CEREERCAMBEE) XEDH “multiculturalism” FE X
hEXEX” , BRRTFERXHEXFEAITR, RABRZEFHK
it RS, mEX. SRUEERTZ, DEANKNEL, REEY
R E. EUNTEER-—FMAHER, BASHE, BREEFNRE
h. HE&ERUBRE, FBEHEHERL, FRREMNAFAR, Xk
FHmME, MXUBERAY, GXUEHFNKRIENEZ T HLER
% o

PEMNSREEXER, #ETXANESTAR. HAMRKNHE
BREFZ —E—NPROELTA. PEXAS THRHFE. KR, E£F
PEYHRATERFGHNERRT. 21 HEEREF UL TUER, B
FHG A WBAE MR RETEMERR. 0 ENFFEFL
NABEE R RKRE, ERELEL, FREHLRE, MERTRHK
T#FEERMEURE, BB KA. FRESON-RRK. B
FRgBEEL. RNESFEXEFTFE-RBT, #FXURFERMNERN
B—NMA%E, EAXAEEAESRPER-EREN. STWHEMFEER
T ERIEREZNES, SEARRTEE (WE 5-1-1 Ffin). KB
R, NEHEET. FATHHE, BIEANFRANE “L45” 7
B 5-1-2 FiR) oo o BAHZHER. AHFAXUEZTHBSK, BEX
RIOERER, ERAMBREZEN, ZHFEEANTHRERRE,
ZLMER R G AR RE, AN R— AR EE, © R4 &
ABAREBRIMNALERRTHOEEX, WA, BEEERELEXN, H
HHEHERMBREF. BERRETUBBFRREOBALKK, REE
HFEANBRERL; BE-HREMBRET, HFARRMEL, WAXLE;
HBEARENESBS ERVHETASH “BKR” S0, UEFRH
AUHESR

REEANEZRAEARRAENN, RARERMBEMER.
WLLH, MERKHEBEMLFN (BRE) . #EXHKERFSHAN
RIXNTAE, ERAPELIFSUNES, ARSUNERESRR—
Fricw, AAERENBRRMREMNIHER. BRYUAZ Kb TESHRE,
XFHGER, ERASAZRANXAEE. BRBESHHEGRBEN
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L e YN 2 TR L VAT 'S

H. IR L EHA MG 2 nE R, SO s, B
B R E KA B EREFI RS 7 (st R, R R0 S0Rh Bt
RIEESE, BARIET SOt MA LR E. 4T, 25X LME k.
IR AT [ 00 [ L #I, B A RATAR — Mok ikt 2 LB, * T
Jr eSO, WA R gk A R SEHNAR, BUKkeIERT L
ff) “SEREXTE” , BRI BB, TEMRA L MRETE S SRR, DN
SR T NKIRE P ESACPE, RRE#C, BRI ARRS .
P EESRSGHTTR, MBEFR. ARFGHTTE, bpThed, =_E2
ALY ™ .

Bl 5-1-1 R EEZR B 5-1-2  IR4EMm
Fig 5-1-1 Traditional Shadow Art Fig 5-1-2 'Tanabata Festival in China Photo

5+ 2 AMEEF I B ot X

ZARR—HER, FEHERZRZEREBAK (FLEMKIR), ARK
KRB ZAR BN EREARER . MIIHERSHRRET AL (L2 M
RRANE, REHHEBMEMAE. “PENER “FREN” . “BEFA
dn” EEE, BB ARG AT LU XA A PR . AR LA
WIHEEE, (ERATERE, i, B8 BHEKT LK S5 R i 75N
B, CARHTHGEME CRFEER) B, ®itiRA R KSEEFREG
Wit RRELMEH . NEIHER ERFETURBE - MAREXS5E
Ko WIHERPHARNEE, ERERFZARENRIAN, BAMEFEX
MHLEX, EARFKMEMFTRE HRXFAMERILEFRRIREE, B2,
B MATERHEERMXR, ZAR KT RAZET, TUARN—ME
B ALV Bk

5. 2. 1 873k (KAN TAI-KKEUNG) %64 1942 FAF RAHRH. AL

20



B A A AR

¥ — B2 ik N4 () B B 42 B L S ARSI R B IR 22 D, B L 9Tt
SOG4 1967 A THATER MRSt T, A 1957 5F € J& A it Wi ia) i i
FREGWFIE AR HARS S, REAEABIITL, JFE2KRRTAE
k4, G 7EE BRE K& ST IR 300 KT, Hoh 2 O E R sk f
WKH, Hotnig 2= FFR il ZARWERE, 429 CLI0 K3, BAZHLEREARBIE
%, 1979 FENEFHEHRANHFFERN, 1998 FRAAHMRE, £T
YRS AR R R TR, 1999 SE R BB T /IS KM T, EMART
FEIKIBHRND -

TR, B AR KA P E SRR B AR 0 Ak AE B, AE
v AL G SRR, A ERMRA BT IR B, NI T 3G A S
B EMWERIHES .. YA ARRYEERNASEINZ M, BEURGHE
SMERBIE . Fr R “BARZ—RAEN R, 2 AR
AR, AZEBEHRIERE ERONER, Rt FRED06
tshdy. 7 A RILEFER, VIREAEEEDRNERKNE LR, thEl
VBRI “BHA”, BOHIMAE S BT RIS 5, 1ER BEA BN REN
AR IRA B NS, MAETEREE, R RERFERNAI.

B A
4 ! *
s s !
OBLIEERNN &

W 5.2.1 R RMTTFIVAER, “ (4 FOGHR 2 — BTN B

Fig 5-2-1 Kan Tai-keung celebrate Macao's return to poster design, "comfortable" one of the

series, the Hong Kong Exhibition Poster Design Thirteen

5. 2. 241 (Alan Chan) %4 1950 FEFHEFR, EPEFB
FHRABELHEIITZ —, GAEREFEULERZIM 400 2K, " 1996
SN T 4 (Graphis) 243 H R+ KBERWTARIZ—, BT 1991 4 2002
EHBEAEALES “FKHCATH” “RIETR” &R, B ESRIC
TR S, TP G A AR R UUHE ok, (UHEXS A, I
WMBRIAR . “YePATER” B A FRRE (U 5-2-2-1 fizR) #LMESR) “ X
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BRPERHE K 70 A2 3

B, WALEIEC “SEIBU” Wl “S” T, T ARG T A7 EdhH
MIHEA . 2002 4 At A4 MR “al OafSR” St feh Sehrilt, BEA IACH I
P IE ) I R o AR, SO TRA 1 R AU

“BRICHIE” — ERRRAN RSB R R BT MRS, X5 LR A R
BERSCHERE A BER R R ——F . REIIE B 1970 FN) &2 7 B SR
WA, EREQSSREALS, SMEZR. QRTRERI. B4E755K
HLEfbIE—E E W, BB T Bt R, SR AT A R L,
FAVE T st B MU T, AR AR S H VI R R 5 3O, X T gt
R QIR AR RN . PRAYIR A HAKE T2 Bt “ R o0 (n
Bl 5-2-2-2 foR) SRR E T Z RS T BT R TS ZAE . AERREIER
ik, BRI RHRERENEERE, ZIE EUERNT S5, BT
FRBATEYT, BHESTRBORIH S ZE LMY ES, BT
T8 (AR B, fRET S R 2L AL BB R E ST, R
XA ARG RAIRG Ok AR EARBIEPH KT K”. R R
B, WAFRPEAIRE, ZRHEF EELESU TR 5T BB
E, AHEEINTIBABET, TR SR — B, REICATS
B TR, B EALAEE S SRR R FE 6.

M 5-2-2-1 WHAREK Bl 5-2-2-2 [AlJERt o
Fig 5-2-2-1 Shenyang Seibu department store logo ~ Fig 5-2-2-2  Round the clock design
5v 2. 3PRGIAESEA 1954 RN, HTATENHL, KRR, H
MCAEA RO PERS P IRAL T BEA T ARSI IR, AR AR B
PRAAHESEA 1982 SFEE T rh R TZRAER, BERLRRER LEREH 6
W, ZRENTRERTESNE, 761992 F£H5LE CR®RITAF, ERERR
WAEED, RiIFTRZH “lE%L” “GLE" “BERER, “F=£4%
MR, “WF P E e RKRME". P RS FREBRAONZ A,
BRABHESARMER “G TR (A 5-2-3-1 i), ER T PECER
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B A AR

BRIERW “AL TR IHMbRES, FERRIMEMACRYE “407 Fa%,
HES — AR “%7 F, H—RERMIEES, AOREEEA NI
12, GrEiE AT B T IBAAZ L REe. Bt mikms A, #E—PA
BOTME T AT BRAAEE ST RRRE: HINER “ ikt E”
(WA 5-2-3-2 fi) MEES L, WA (—4&PEEGRELSHT IR A
—4VORVERRTE ) B L AR, RCh—1AR “BR” MBS, REMERET
HESIAR. RASE K, EE%F. . ZAREEFHAZH S5 ERN £
BN, 1EmFEAE M, HRRep BT S o &GN AT A .

2008 4kt “HIRARE” (I 5-2-3-3 Fin) AT LA R FRA A rh A
TR BN, REZRRIPRK “KB” MRIET, XAWHREEERLHE
NGNS, BAKEABARR RSN, —MTREZERAR
W% . EMBRBEEERXANMBIENFTEEN: REANEEEEAN, —, &
BEAAKRARNES, RIET L XMEALSIME: =, FEHE LENA
&, ARERPEMRE, @ ERERNEAER T EXOLFAR: =, I
SR —AMTRRENAIE, RAET S EERE TR SCUR MR 18, 45
SHB—ANTEELZRETESH “BK” (PEZ) MER, HELEHE. $ME
BT HH MR ML, bR S DA KR o [ A 58 ST A ol 2
FAR TR AR RSB REAR,  BRTS I N SN P Al HERR 3 R e v KU

B 5-2-3-1 TR B 5-2-3-2 FEBHETE B 5-2-3-3 R
Fig 5-2-3-1 Poster Design Green Guard ~ Fig 5-2-3-2  Poster Design Graphic Design in China

Fig 5-2-3-3  Olympic bid logo

5y 2v A BHRAKSLE 1936 FFAT ARG, FEMNMSEY Zidlna .
WRNE R BRRENF . 1955 FHENPRLEERER S, BHMEARE
T BRREER LM ERK, BIHK, EXK, ERATEI
HT MM St AL ShE A TR “Hk . “ MR~
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BRP R TR X

SR ARV U “PUMATHE N7 1979 43K/ RT N KB R WA i B 1 B
LARI), WAL 1983 FH1 1985 FEPUCH P EMEEE SR B T “REEMRZEE” (
K 5-2-4-1 i) A1 “RERMREE ", LAK 1988 “E M b B2 2 Rl ks v, H
K, BN 1989 FERASLEM R+ ZAEFKEENANBEE, KRR
. F 1989 FMALT “PEERFHSHEMTEE” 2EEENMULARK
MM TR, STHEMREEEZART AR L TR, 2004 FIHREG THAS
REBEMEL “URERKIT” %, 2005 FEAILH RESHHD ST
AR EE R M “HEE” B, BARANLRRTIE.

Bt REAE RN, FMRENAFE ERZESR, RIFFAREKFE
SNAM. BG4 R, SHERS R STa@E PR 2 ME, MortE, g
BRI B CRMKS . FEBER, AKEARERIRATARR . XML
MR “HaEE” (N 5-2-4-2 FiR) MBIRBIHE it “4EA—BERK, L
BEAACRKMAA, BITT 2BRME 1%, BakE, BN
AR . RERIF—MIER REEERIE ) R I IR I K A [ 3,
fEEEARMMAE, FERESXANTERAEEMIUEER, LHEENS—/ N
e PE ZFHANF. 7 AR, MRRZ RERAMHRLLE S, B
ALHERMEI, HRAAEYEE, BCSREZR LGNSR, 5%
OHFRF EERMPERREER, EREERMXER.

"U“"‘U&ldbﬂtﬁ‘.;
»
» B (]
'
L 8 i
') s
’ ! :
.. 2, K
v £ALS
) o BTN
? q Vv
> /
' \ A
DWANSA Ny
‘ T i
l.hlb“l..l.‘ll!

B 5-2-4-1 JEAEMREE I 5-2-4-2 Wiz “FLE” XA
Fig 5-2-4-1 Year of the Pig Stamp Fig 5-2-4-2 Olympic "Fuwa"medal design
SARBARKYE, REURESSACEKNTEE, RIEBALER
RIS, FTTIRFEEMAKLE, AW RIRB AR . BRIUR “PETHRT”
bR T SRR “RMH” R BRALER “BABERT". BMF
SEER) NN KVNEE “URTTREL” RIEM . AROKH SO BIEAR
il “HAPPY”. Zk#. BhRHE, HERS—MAMBITEE, A ZHEA
FHMRET, HEEE R ESE R, R, K2, K& Bk, K
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KA, BAR, BRKAE, HHETXHINEIROERTEA. DR A
MEHFURMERESZER. HAERES., TiEs. Hifx, #HREAKEFETH
fiassr, EfFEEREDE, MEERRANFEIHAE, FREGLL
EARERFHLE S BAR, WL BRI RKBIBIHET R, Bt AREL,
ARER. FUFENNEESHE, IHRFEHEELIARE.

5. 3 &b, ALAMHEEX

RARBREEESE . REBEZHHHLTRIEER, #—PHR
AR R T £ AR G R . % oAb % 2 by 8] DA R AR 6 35K —
FPSRER, AEESF. X BIE EIR—MFFHEER. B+AD
REXFAMRMS EEEH, FFRA—ENZat, &5, &R, HE.
FHEA ERENEEE. X LR E TR EIEMERAL, 23REHIR,
R—ANRRRE R E. ETMR—FN—TBERSTRENLR, R
e MR .

EfFL. 2R—ALEBT R R A AT LRRARER, F#7RTE
R SGHERMAME, FREOHES MR, B, BB EMRZ.
WL LR —FRERF M, BISRIA, HARKIUHER. TER
HHBEFRENRETNRE, IFK-FREU—RIKNBLE. 17808,
RERKFEWRNE& A FRE A LB AR, Lo ENZAER
ZRi “HEER” KEE. “EHENL PARRRNR—FELERL 2—HE
FW. FiiE. FERLNEEAE. RAZTARRAALUHRE, £+
HRETUIA T, BRZTATNRESNATRFEK R —F B,

EHARRT R RER L, KBt RBRBAOHE, EZ8ER T
RESHEABRZ — GRITRED, A& HEFRERT, AEEXE
B—RFIEREES, FEEIARHESNES, LRULTIETE, REL
EEENERERNEERS, FRALA=TE2ENE, REATHT 8
FLEAMBHRAKE. HESHHARIFH BRI “FR” “Fits
B” EALTR, RAERRTRETRBONEES. BEHEE) 1988 K
RELRMT “SotE” mieg, BdEXTHEEE HZT2F0RE
EFZSEEEAA.,
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Kl 5-3 HAIM B P A G
Fig 5-3 Japanese Modern Design Traditional Chinese New Year Photo

X TR G A LR RIRG T AR RREES, TRk hh
BAEEE KR & W5, AFATEERDEFETHRT. BE.
Wr. CEEAE. sRKE. BE. KOM. HHE. A0ME. GREE.
BT S, METIRst W s &b EELR S, BIEE & sk i
WIEE, PRSI, AMUEmE AR, Rl ey ot —
AT BB, R HTES. PEEE AL EES.

AT BIHE S MRE, EEA T AL CURRE, FR-FXUL
FY AR 538, DARARTG —Fh 5 E bR v P a0 “ 157, hEAELR L
BRAFSEARLE, REMNWZARMOER, Aot B2 i E KRR
v, AMIARBHEFEMERE, RAELCFENE, £ ERiiR BEAT
&, Mk ELETTKET BRELA, HRNERTIRA+S+E. KIEWH
B/ BRTR” Bt SRS T AR E o Btk 9 58 R IACE Fr
EEBR I, R AR RS, BOKHBRIX BT AR e, R AR
Bt HIRRE . SERHA A T USRS R RESE L, ok RIFIIZ BT AL
i, EATCUEHES HEMAE IR . A A BTHRR A KB ERst, W
BAR IR

5. 4 WERBTH P AR EAT 5 204

5t L iE E K R 48 « B/K (Fde Saussure) INAFF TR LAS A
RETEMPTTR, MEREEHMANRET. BT SH LB BRmESTE.
HE%i CS. B /R# (Charles Sanders Peirce). B i4% €7 /K (Ernst
Cassirer). 7hJfeBAf% (Susanne K. Langer) 2 AAWIRFS, £F5%4 19 4
e K. KHEMPTREMAR, RYHEFFSEIIASZAERITIY, BE
FFSMAZARFERE BIES . UMLK REAR R AR R, FE
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AR AN SRR, ENRIRACZE D R BT WA . P57 S R TP
RS SHTEA, i tgn (22) hinEE (nE 5-4-1 FiR)
AU EEMREA, FRMRA T CEARERNE, JFHARKR
ENEP LS BREBAFRMIEG, XM “WELER” ¥, BEZAKRMT
M b R R LA (]

[ B 3= vt 20 42 50 ERTERL T o 1o, EH A 90 A IR X H 5 2 & [
FEAXMEW S . RBFERIRE L, EEAAN—FZIR. it Bk
R WAERMIENM—FRIL, AGHE—wBEN, it EEaEdR
SUEBAINEES, UTIRZAMOHE, LSRN HK, #@idr=4iE
P SERe KA IRAE B B CRLTF) Rk “PAER, SARE.” (EF
CKIE) Hf CLBURE”. BB TES RERIAE BAERE. SR
HEWER A, BAE—EIMESIME. §oktE, RENERASESRE T
AL . BRST AT RMNER. HASHEEIEST, ARERH
i A S RE S SCFE, BRI, ZHME BT, o] LABsIh i) B AT
SREFES, E2RUMASR, BRAS IR E BT P A EEL
TR, JUHRILEF vt . 28 E ok KB R« )R i “HFRAMY
RATERAIKENEMR, WEEREMEMES, EWUBH —EXH
RiEtEgMit &0, =7 aT W, XHERATSESNEERZFIANTE,
BBkt I A AR R RE B AME, R—ANEK, — MR AR RS
B AEBIE AR ARIBARNL S R, 72 B AN B AR E XA M HHR”
P B b3 4 RIS RS«

5-4-1 X% HEK B 5-4-2 KAL) “ThRARRE”
Fig 5-4-1 "Bible " Illustration Fig 5-4-2 Digital film "Gong Fu Panda "
B 3 X BRI R — Lo Rk E R R MR, BUE SR B KU L
(R BRALP= L T BRI RO SO 2 b, —WRAEI 5 T L (ML B L
Wi “IeiEE" MEMARER". mERIAKL. TUAKRERRTEA
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BTk, BRI H R, AR eZ A8 TRA, hEs
TR Z o B AR R R RIT H bR 3 2RI E, RNt 2 ok
J&, WRBEWA A R T AR 2ot A LWEERFS AR —F—
ot B 2T, HE. EEBEBARLBRE, EREFRET R
TR R, B miEE. FEEHFEDE (i 5-4-2 Fos) - Fim o
BN R, T EEROHES SR BN, IR EXEXRNR,
PHERTEEXER—MEE. ZHif%, TEREZMNHEX, ki, 7
F7 CARUBESC A R B ARAEAE, b 55 R 77 MR W LMER T T2 A ERR . RIE
Wit LA R R T

PEETE 1972 AL “ AARIE” 5P (pentagram), Rt FRERE—K
CREVEMYOT HE T, WikaEEW K APFE st A, RS, e
M “ At RUEZKHRE, MR EREE SR, Rl
RERRTZEE R, hEot. REERIERBESR—EEM. BiFks
TR RERE, EFRERASMAE. g, B Bt B8 R R
EXAERE Y. AXZ AN 5XE. AASHTRERPERE GRIFHR
) B TR “ AR, BRI AMALE . BRI, ALBE. IR, WRIE
s 8515, BRERE—FXARL N, BROE, AR BEREATR.
fik. SCEFFLEA R, FAfAE. MELRIERI. 1848, REE
AL, VR EERSESHEMD. KE—EEGH “REEARE
—FATCI”, B, REIEARERALARITREEGIARE, Fh: KIE
EARERRER KFIDARMPEELH, —HUUMEEE, BR—FX
WRELR, B EREALE, BHE, FENTHLEE (WA 5-4-3. 5-4-4
7R )

Kl 5-4-3 EfrfREAA 2 LR E <" o B 5-4-4 BHPRIBIAK N
Fig 5-4-3 China "apron"element Fig 5-44 Lu shengzhong "red people "
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6. HRMEHRAEMAERFRREFLANEESHE
6. 1 HFMEHR ST ERERAHE

FERTR—MBEEERENOREES R, MXHREES RN
REES, ERSEXNERURERRREY, BEERBERIFK, AXE
HREUAN RREA) AFOm. R EFEORT, HERBRER “UAK
A7 i BA, B—F ‘X7 (LA B BEIE. AHRRSRERNF
EXDNEE, BE REERY, TEKRE, EE REKE, AFZELZR
FIREPEIMEETRRE, FEIARORE, REFIEK “X7 =, BH
BREAEEERL “ERW” MEE, HAFEROWE R %, THEZ
R R EREL BT, “RHET. “URFE” F, —HERM. BIR#HS
REN b FEXHEGPIME, PEFABHRERREBE. R8L X
HAEFRBAKR.

B ERNFLIENA PBETHAA. B BRA—HER, FAEH
FMRR. 7 BRREGMUAR A FEEE AR, FREGFEAER
KM BT, RtERABERR. KRB, GERN. QMEFEET@
REBRKER. HHEGAA “HARERA-NZANKE” ©, BH¥HFE
)\t E AR LR ITA T X ERAMBIN, ERANERFRE
HE—FAAMEE, FHLAHFIFERNRE ERTEROFEEHFINE
¥, H&. MEN)LAERAGHHRER, BiL, RRing—+PaZh
B PEFA-MZRBRNTENR, EWBBEK “RAE—", “BU
HE”, WA FiBK, ZAUBLEIHEANER. BN, KRN
“B” BLERAM ‘87 £, REAZBEAEBRIFMER M. EERR
“BrhHEE. BRPAER” . CUREH” SHEREALRAANERER. £
FREFRZ A LORRR, Bit, ERESFTRBOUERE, 2B
RISk, EEIHEE, SRR,

EAREREEABEVEREAE S, MERENNERE TE—EHD
Kk, BRERLHERETA—. £FmRPHREESEAR, £2—
EHIR. BB, 30tk 28 P RN TR @5 Esh. i, gk “I
RIFRZAR”  WEE R MsESF (Jules Cheret), B LURMLYELFI LA
“EEMRE” IR, MR BT XL B, 20 HA 40 £R, REK
Wt (Paul Rand) BB “SERR” FL& KB TR SN TR
SHBRHFS, RUaXAN “ER” HEEEER, RRTZAN: 20 HA
60 AR, HEM “WRIAN” ZIRHKF 22 (Gunter Rambow) i EARLHE L
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FEREIIRMB LS N B NS OB IR ZIEN R (&l 6-1-1 Ji7R) s BARCHE 40 AUBE—
i, FALEIG. WAT KARMFTS SO eMER “B%” stk ZARR%, X
BRI BT G S PR RAT], B R 7 A T B U 34 A 5 )
HERE S ANASR I, ARV ITMRE AR L 2 AU EE . DA R U &
HiiE Gk 6-1-2, 6-1-3 i E RS kit Z60).,

fé 6-1-3 S “spIEED”
Fig 6-1-1 Gunter Rambow Poster design  Fig 6-1-2 Alan Chan logo design
Fig 6-1-3 Olympic logo China and Seal

6. 2 BUA. &3, W REAR LUMREET KR

T\ A AP B SR TR KA MROT T T, EXNE5R R A
FEATETT, Bif &8 X ERIToE, #H2E MHCRRNTE,
RIS HRATHEFFLER, RECHIVHORRE FERHEER
AR A RARZ LA STITETT SEITBILHE, PEES
HHRERARE AL, A E I, e, FESK A" | B,
FIRGUAAW . EiEs. Rizs. tHEREREEFES RIS,
FHEMZT. BEREKEEE. SFEIEGERT ARTARE, 25
BHASHEH— PR T hERS . 2FMRSHK, KEMER, syt
R SEEHEN O 55 HEY, SOWRAE, PdE BT Bttt
Fai/h, HR LT R, TS SURITES RO B 5SS,
BB vk B % B AN T [EL A ]

A et K RAHERR EVRRAT, 8PS KL R R, AR
—E MM B L P ), BREZB-AEEK. —RE —FC
. —MRAEE W EZ, A 2ARMETER OME AH 2K
Bt PEBEIFBUE R RER, ARBIAEEY. FE. RO
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JIRF R L, TN B CA BT RRI B, XX TR R
KA RA AL TE S R Dok, AT . 21 LR R R B
HR AR, BB, TR B, LM SR, Ak
AR B AR S AR R Bk, (R BBOR ARt I 0 44 L SE
(f) “HbERA” (global village) o fERBRF: LB Wit RET, RN th{g
BT AR G it SR LRNIC A, R T RS ER AT e
1631

HIEM “ALES” BRTHRZM, EARERETRIRENE XN, &
X M EA AR PRI TS . & AEAANIR) B A BE T HAT B IR T AT (94
FEAT R VWRAE R 2127, 1eAbMIBRE ok, H0B E T 2 KB S 5
CEFMSLRIIE S A7, EHGBENMAN, HROZR, AR
DU TP pE . EMRTHIRRAEFRT S 1. B A LR R T AT
REAIBH BgET X, URRBRRIER, ISR S5 RIEA.
U, Y. HERE. O RSERD EERamRE, £V S st B
TR EA ARG oE, W, oTOREFE S (WA 6-2-1
Frm) vk B “rpEL” ARMNA, B RN ER SN RRS
ERSE, XL SR AL D B S E IS T AP RR A H YRR KT bR e
(7] e 358 T AR R AR b R AR SR AN, JX e il ] LIS R AR 05 5 BE AR — KR
Bro 7SS “ XK - ATORR” 5REARE “406” Y SCHET
A “HEMEE” RGN (W 6-2-2 fin) , URIIT. *HikP %
WFr “LLB30” 755, £ E PRV TE S AR Pl A 1A B Bt A ACPE
B i

b ki Attt S

B 6-2-1 WK Mk & Bl 6-2-2 fA% LRLB S HFl) &
Fig 6-2-1Coca-Cola bottle Advertising Design
Fig 6-2-2Gravois image of the print ads are designed

— R BUA EIARX T, ST @RS RS TR BRRIEE, T
ATt E SRS, R AMRBREANEE. Em “ae” rIeH
KiEg, “A07 HEGBEUNERBRE. mATRKBUARE, HiEs
JBBOMELAEE, FEFT AP KEE B MP5. WSS RE fh B4 2
R, BRAFSHIERERRET Lt iiaR. EEEERIHMRE KR L
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ARAAB P EE “SEAE” FFSTEE, WAPESAN ST, LB RTE
OB FEEYHE ], P E SO BT SOk ST AR, R
X ESHEAT S MR 2ok, SRR S8 5 M briie gt
TﬁIﬁEo

6. 3 P E il I F A LS

A FELERER, R R IEARHE AT N 0, REHE. B
(RIS, BB R =B A SRS (WD BRI A2
B SR, A LB T AT Y BB R B R s — R 7 %
At FE R, HREEN NSRS R EARERN, Hak
—FAMEER M EIE K™ BEH NS E KR, Rl T#
BRI, St A AR

4T 21 Y RBE RS, HRECEANLEHR TYRINH%, E
LN TR ERWE, IR AR, BSR4k i o —
K G, FAERR “TOED Rah” RS vhm, 755 % i R A I LS B f
Vi3I ERIE R B, AR . MERMALER A2,
El—#h “No Design” AIEE# N “BHAZIMBH” “ERitfwt” KES, A
TR “RRAR” Mt RN, R ERAE FARERRE T) 20
WFVE. BEABERHER M35 WE X BT DT RR B, 1€
TP R R R, SEEAM. i, OEERm, #HT
TR EREEeH; Bt “PEHRLEE” (WA 6-3-1 Fr)
e E A N\E K% B3, SCRTERAZIBREREIR S F,
R DEFERERS R THEEGEESY GtR) M. #5F. §X.
RIS S XL K BHEH S VR RAL, Pl it A RARK
L, BeREE TR AEHERE.

K 6-3-1 “hEE R T EL” B 6-3-2 45 18 fm AT iz ki K 6-3-3 FRNEN R
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Fig 6-3-1 Atlas of Chinese Acupuncture History  Fig 6-3-2 The 18th Tokyo Olympic Games
Logo  Fig6-3-3 Suzhou Impression Poster Design

HRLFLRUHBEMR T KRBT EFKORR, FNBEET iR %[0
B, BFHKORESLFERPE-LLRER, SFBIHKEANNY
Lhiek@msk, FRHH%. BRHERRMNEE, RiESEOLHFBORRE R
AME THEE, PATAERRED— St REL R SEARERT, B
—SEK SRR B iR, KR KR ERER R LR K ER,
bein HALE ZHE BREBIEG —ERERTER, MEFRXEER, 88—
EMBREMERELW: B 1BRAKRELKES (WH 6-3-2 Fim), UREAE
MEESRENAFAER— IR —TEROFE,; HESN: AR 1970 §
T “RBREERERAER” , FARERES); URRTFKOAES N, W
HA— 1981 Fiit i “ HASERREER” LRI RKE 6, BlEHMN%
FHEGFWEES . AARZEEMCTHLT B oA “M7 Bt g,
AARANTEERRET T T8 SENRIHER, TURRELEIMEE
Efrikit, KREALRITRIHIHNSE TG, g

FEESRKER, HATANTRELRAARTZAH. HXHFEESR
XA, FEFIABTRAESER, KEHRE RAELHAER, FER
W ERRBBER AR &it, BEZKEEME TR RiTHFS XS
FHEMIR. FTEEHAELHNNKRES (AE. &5, K&, BRA). D&
K, #ROM@. K. UK. FE. RFEHE. KBEFARXURSMIE
YRR, REHMREAKMIARCENBEERE. hw, FRREEERT
# “IERERBE” « FEIRRTERS, BRAEERITHEIFS “XK
RE”. RIiE “HBE” %, FHORLERIN “PRET” RS, “Hiaasor
AT R RITEHER” SHRER “HMEZ” BR (Wl 6-3-3 Frn)
Biedh, BRAKLEENR “2008 FRELIRE”. AW “RHETE” F, UK
BEPAERBARER “PIN” F. FPENFLARTERSBERTHHK
RAFEE—ERARMYE, PERNEHT 11 BEES, ik F AR T 8% “hb”
% EEREHT T AERES, IEAITHRT “8BE”, “KiLH" “Ibx
Ep”, “iEiE” ShEATMETE. RERBATR/FSERTT, FEEH
RAER R EARREES, EHFSOIRPRERD, HAR—HERIRKN
RRETH. HEAXUBBEZRKNAES BRAAR, TRE—MHER, WL
REHEHBRT ERFHALRER. BRTEFKLRNES. RRERX
A& AL ERIB IR A ST

6. 4 X LUARBETHEX
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b EERRGES TATRE, DML E NG BERN. TEEH
BRINEHT 1990 Fdbm 11 JEEES, 2008 FlbmRizs, 2010 1M 16
BIEES, 2010 LigtiEs, URKBERTH 2011 FHZHARZHERSSE,
XEEEF AR ES RS, WRAERRKEL, AR AR A ST
IR, SHRARRT MR RGHFNTEER. PEABHAL
ke, UKEBHEBHMER, et FAREA-—MEAXEIEAEE. b8
EEFR T ZRRIEs#— L, PESERFINEEHRE, W HEARR
MR IEAR T R B DEAE R, o B v S BRI R AR K R R R,
B “HEEE” b “PERT

REF— . SRUHBATHE, BFHESFLFERITNTES,
WTRAMER. FaaMnEESEEEL RN EE. BT R
“BT T RIEMERI®RT, MRTE BRI, RTTEIUEME T (E%
Z2iE) =7 AHAARERTN, BFARNALTENE LT, MENEL
TCEMEF, MERRHAREZTHER. REPITEFRTEERRBILA
B, AABRBRGENRELE LN, MELETRELER . BRNRAAZH
B, XHRRUEAGEESEQHMRITISEBBRE P ERRKY . RES
RE “H¥207 MR, REZNERFAMIRZEE, REECEM, R
HAFHE HEMA ARG R RZE. BERITAKLHAMNARIZEG? ik
E-SAS EEFHEBEEE. REIT/R. EXEBEIR, URMELEI
MFEE, B, BEHNWETU—ANAEL, TERL. FETHERKD.
MEBRBG? YRIWALRMANER, ELURH, F—HR “EE”
MEMERELF. . EFEZEENR 5 5EHESRALE IR,

JEBk GF=) FRRWMREBEREG AN “HHRRITNZRER R R,
BEFEWE, —MRHTE FAMERER, HEREAX LS. . BRI
REM RMRER B, BENEREBENZTR” Ff LRI EEHMER
& HETENMEYE, URMERAGLFE, ERTRAPHREENE
. BHEGEERERER 21 tHE, B, RIFERERAHEEFHHRR.
BREALHRIHESHER, FHEEXR “Ri-KE", HEEA “R/izE” %
B, RIFIR—FEEFEFEY “EE A URESF W TR A £,
TSN BENERE. EEGK. £olBsRR IR i E s A LR
%, JUEEBERUHREES, SRIFEAENRT, k. 2FEIER
MAE, —Frst A LA BI BT 2k

6. 5 FHRITAERSALIMLE



i B A S A AR

P SO 22 e (R RIAIEIE B — e W, IS ALEE 5 A AL, b
B BB SE ST ME AR foep B b K S8 5 . K. T b,
Bike KRCEm. 840 K. RERMRIGER S0, ERHEIEP &S
o WHRAUF MU LR — RN, ZRT Svk o3 i LR
A, BGE T XA S TR, ERFINERE BREMBARA N, S{E
it an N o RS REPIW Al Py d iy SEE A 41 PN T T E e T T ES
iR “ BFE” (A 6-5-1 Fzn) ZEKEER “ F ik Iim )\ R — )\l
w37 B, KN “Frdbst, BRE” WL il (i 6-5-2 Brr),
PLEAE S BRIEHRR “IEstEn” R st 2l B, A ERAT S A 40
IEERIEH, AR —BAZMHERR. st Miprie st Em
83, FHAERMERRERER . A5 TR KAE TS0 ES. WKL
AEF, A E LS L2 HIES, & MRICRBEE SRR RIE.

B 6-5-1 “Af” 2—RILEATRELTMFFENBT K 6-5-2 “WRTRI” I
Fig 6-5-1 "comfortable" with one and other design characteristics of traditional Chinese culture
Fig 6-5-2  City found that poster design

MERZ AR E K B 7 ) KR “TeR2E”, “SHRAERM”, AT EBRIK%
M AT VRS, oh SO Rt 5 A R E Km0, B[] -t f g i o [ 4
G “ B MfEHL. TEBAHT “HOEH SR AR b E K A 1 S AR
T 2 80 rEm, EREATR. WAEKMES. FEEEaT R WmA
REETEA R, A LUMREET, NixES BIFRER—E Kk R
fill b, MARRKEE RN S ARKHBEIR. ARKMEARIEE, +
[ E KA TR B EE, RPN LA LS, HX
EGERATHRAN” HRHE” RERK, FRESRENATHUEEER
o ELA, 2008 4F b MIE 4, i “Beijing” (Ibg) BURT LAY “Peking”
FIRRRE, H “FUNA” (hialk) HUAKT “Friend lies” Mfs BA%IE, MfALR
BEERARERY). ERANL, XREAE KL LA L Rt 2k R
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G

hEZY. . IR R, FEFAGE T REERR &R
WABUKT, RENZFEKNESE, ERRaT A%, A kit
WHESALUNRBRE TR, RN EBAFNEAG S5k, #BFR
WIBUR, UEGRILBTEE . AR, REERELBHENHRR
g AL, BARGERHES A LR 6, EERRXE P RBLE A ZA
To
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. % &
7. 1 ARG L RAFAE F A

o E et i R R ES M TI R , AR S FERAE T —MES
FRENES, TREXERANIERRFEFVLNERENSE, RN thait
ARGET ERAHERAPEE LU ARHESNEAT G i, 63572008
FRELHRE. HHEPRH, UEFTOMER AR TR “F BB
EH, L “2000 FERNGEREEXER" LHEHIAEER, BIEHER
BRI, BEEH . AL, FEM. TR BT REFNIALZARK
@, 2010 & EEHBSAFEUNFE ‘7 AEEA, DMEHELEEARE
T 9T, AEEERG MEE. BRI TEMARNLERE, SRANE
%, BRIPFRETOAER R, HERREENN. ST FERIREE
BEATMRER, FERZMEN ‘REBR". “LHEAE” NEAES. %
XHKPECAEERERB AA, AW, K. KHSFHTEX, BRL
REBBND AN BE, KE. Fiem, UERETHERRT. BiEntE
FHEHTEANET, W, AANPEEAGETFERE, 78H &
FIRKE, FELPAEXFOEARUPERFHEY, BRAAEARTE
(B (R FXEMER, BUUFEIPEMUNET, HER—MEISTRH
R XWERER, FERKERNEBEENELOZRER.

ERZHEYE, BAR-ANETEINER, AFREITUHBELE
LR AL AERMRE, HERTHEEALUERR LRI, BRTHE
PB(RES. TES. HEKSRRERES)) MELNLFEMS, HEF
—X. BBHEEK. KER—. KH—E. EFSELABTHTRAR KRB
BHARSATEH, BEH. £, BEERAS. REXTREEFEHRT
KRG, W20 ML 60 ERESEBNMFERBHKRIIEF, HARARE
HEM#R, FEARETREIR—FEEMERTERNIEN “15ERL”
PIARE, LmMEES “KiE" “URFSZE” FHERY, BELEE
ERXEHPERE. BAGIIRE. R, BRAE. RIR. BXRK, £
BX. TFEA, EXLURIHREPRATAIMITR, RB T ZHER
P, BERNXAEE. BERE. EAXULER. HFEE. BRTASE
EELRESE, HAEEEILREIHIMEES . ETERRML. SR
T, M EEECLK “BE”, WTRHERE L, K8, FEEH. F
EAMEESE, REBES, FHEAIEETLNEARSHT EFE
BE). T FERMEES AL, BAEER. FilE. ERRLKHE
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=B%E,
7. 2 AREH AR R

ARERARBLERFER R LREMZ £, MRS BA
W, Wik, HXEEEAT, BURALIRRHA, HRIAEL.

RAZLFXE L, 2RUERT, KitFmiBRASHSER. 4
FRAFE RN, HEOMAREES A REER, AF SR {R#
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