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The facade of Taizhou Embroidery Gallery

Figa

BB 65 AR, B2
BERR RIS R, AR
W Y Bt R S TS R (AT — 4R
f, v E T2 SR IR 5 A A
i (22 B ST ) | S BRRA
B LRI Bz 5 HEE
AR T — 5, BUM PGS, b ahs
FIFE | GV H A2 AR R
e LA R R LA R A0 E B, A
THEAR T AL AR S R, X
YERIEDIZ S L TAE T1770 T (—
A2EH ), IS T 2 M 2208 25
19864F AR AR INFN I 5657 i 5 20 Ktk K [
[ e S AR o

Hs, BT CHIEZ R EN A ARE SRR R 2

1, Gl T EMRS R .

—f—4% wmEALSHEEFTE
N 25 2 v ] R PR 5 g — s 1, 2 R o S fk
SR — A IAIE, BT AT Sk, IR T s
WIR AT, Y25 IR AT Ak R b [ R RS G i 25 3 210
FERH L, WEECT S IR TR RO ARG BES H 22, %
W 5T 2SR,
“EYT SR, BT 19984 R SR s, s =AR

HE: ARG EANAKEE,
Lin Xia: embroidery in modern life
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A showroom showcases the beau-
ty of Taizhou Embroidery.

BLR AR JLAA BB,
AEH I AR+ 2
AP B 6, BE GRS, 1
MO TS | L
PRI, 254 “Hh . B, B 6
A 2, S A ThRE A
HES AL =, ST AL [
e, ‘ml,
SORERAS I, AR TR
FHIVEK. T 36 4R M 2
8177, JHHVR R P 45 6 T T I T e 7 7 TS
SR AR A SR IRk, B R
A" AR M, TF R (E5F, 2%
EHTT 2R, ATUBE B4,

ExtlFh EHEEHEERE

MWEE, BN H EHISE AR KIS 2 AR
Wit WA, WUR RS S50 ik, ZEEAE S,
TR SR THRAERNRRE

20124F, MREAIVERES CR - firk ), DUHA R 1
FEH T 2Tk, RS2 EN L EPRRE . RN, X
15 it PR VR TG P 8 28 5 S BRI A A L, PR 2248 T R B
AR, FHIE SR AT 20 A A8 i, P S0 R A i R B
BHAS IS A, — AR — M E A BT .

MREE RS AR S (R ) L D2 P e 1 AR e o TR
fink £ 25 >k 3 B0 70 T A i o B0 I R 2 L, T R B
EEVF O IZAE R ERIR201448 P [ (BT T 2B ARG S &
X SRR E T AR RINE G E PR AR i
25 (FRM) “ThEEE] - HAEAR” hE TR AR 2 4 2
20144F “ICHk - EPR T 2MGR &%

V5 R 5 A AR 9, AN AR AR N SR A, ke
MREE A, BB A2 e L A o — B el A 7).

30400, BIMNMSE AR 2 EZ g, FL 12155
TIRN VIZIMREE A G INGEAT, U5 B B b B A
BEH L, WA T Ir B A TR,

SILK ROAD &gtk |/ 75

Bl JE AR rR, GEAC) JRIRE TG, TR Dok
FHRN GRS AR D, I, ARER RS SRS 4 2
G, B GLEAT SR RIS E  19984F, b2 5 M
G ZARE BUCHEANZE &

VERAE RN, PREEWIEN NS R I — B — A K 4
ERPICKRIIRA . odi, RIGEAZE— A b, Bl
PUE I — AR 7S, PEANBERRE, Hh— I e A it o
RBURG;, ATRESE S AN R AR 32 . IXPE—3K, B4
PR AN — E AR ATRT R, R RS 1 B 5202
AR, SEA A P

TEX—BREBIOUT, G55 X — LG8 Sk i TR
i o TTAE ARG FTF, R4 A0 VRS T 9% 1 ) 1 H AR A%, o
FEIE GRS A 1Bk LR Lo

HERE EEESEHREE

CHECR+T B, B E SRR, 753 R AE SR
LAETE, 32 HBCUE A, BIGE I R 55 s . IS
AR R RS2 (), R R R il RS0
RUBAEIESC, A IR SLES A BBV E ML, 555 249
B E S e TR T WH, gOTR “20154 FE R AR
o Ak F S

HAT, R KA RS FERT6 LA G SN
JESE, E 2R s T G AR TE R IR R & . B )
HLF R 55 B A B 005 A RV IR A 25% A2 45, B
IKE16005 TG, 1M Hix LG AR W T



76

%

n‘.'.".ﬁ?: o n“‘hfﬂlﬂv nl

R@ms-xEL (Aha)
Horses: a double-sided embroidery in white and red

MESURES, 201 T IO EER, BIdpy i, F3)
DE P ELICR], BE A A F S, (R R R RS, AT
RPN

N TR B 55 S, A F T 20124F 9 1T
AT G5 AR Bl b, BE AR T8k
Bric, B A ds 8 XA RRI R BT, TS | A2 5 e
71 R T — PR B BAT R R A B SO B X
R A, ¥ wic 2o, Bl b4 6210001
b, BiA40004xT1G, [RIN, H4 3h &G N 25 i e 3fe e i

ol

s

H v‘ il“f‘

MR R E Bl KAk T

“EATAH 22 TS, M TRIE. &t iRk
Ui el XA T 3R ™ MREE UG, DA S A I 2 T 3 )
SCABIE B TR, DO O 38 SRS 5 ) iR B 28 (%
FE) MRS S H RS ARG SRR, IFOR SR BR T S
] Pl ST A FE S, F R B — LBy R I 7 5 5 1 7
[N EIELM%”* B ShE ik M E %E’Jj'ﬁ
K, WA AT RIS A7l S R A S R ) g, b
E‘J%%‘]ﬁ(ﬂﬁ?%éiﬁﬁo

Taizhou Embroidery

By Wang Haihong

Taizhou Embroidery started in Haimen, Taizhou in southeastern
Zhejiang Province in the times of the Ming and the Qing dynasties.
The Catholic Church in Haimen taught local women to make em-
broidery and local embroidery started. The women combined the
west and east in embroidery and created something new. It is now
known as Taizhou Embroidery.

Taizhou Embroidery as a trade mark started in 1998. It has made

its name in China both as a trade mark and as an art. Taizhou Em-
broidery Museum has exhibits that showcase the history and the
best of the local art. The best in the collection is a silk Qipao made
by Chen Ke, a master of national arts and crafts. It has 10 famous
scenic spots embroidered on it. Four embroiders worked 45 days
to make it. More specifically, it cost 1770 man/hour and over 6,000
silk threads. In 1986 it won a gold medal at Plovdiv Expo, Bulgaria.
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The brand goes back to Ying Dayu, a ge-

nius of embroidery. He integrated a group
of needle skills and created a new style of =
embroidery. Chen Ke is his disciple. Chen
is now director of Taizhou Embroidery In-
stitute. He has developed a few skills and
has a number of patents for these skills. The
third-generation master is Lin Xia, president
and chief designer of Zhejiang Taizhou Em-
broidery Co Ltd.

As a craft, the embroidery genre developed
slowly and gradually. It is through the three
generations that Taizhou Embroidery has de-
veloped some very special methods to design
and work. Today, the company has developed
a standard for management and a machine
system to mass produce. This transformation
owes its success to Lin Xia.

Lin’s unique contribution to embroidery
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A view of a workshop at Taizhou Embroidery Company

is to make embroidery into soft sculpture,
which is an unprecedented idea and develop-
ment, as testified by the national and international prizes awarded to
her for her innovative embroidery masterpieces.

Over the 30 years ago, Taizhou was China’s powerhouse of
embroidered garments production. More than 50,000 women were
engaged in the industry. Lin entered Taizhou Embroidered Garment
Factory at the age of 17 and began to work as an embroiderer.

The embroidery factory began to lose business in the 1990s. Aware
that the traditional production method wasn’t up to fierce competition,
she introduced embroidery to fashion in 1998. Her idea was simple:
embroidery itself wouldn’t make sense, but it would be great if it was
embroidered onto fashion. This idea has worked and injected new
blood to the embroidery in Taizhou. Over the past 17 years, her busi-
ness has thrived.

Nowadays, she has opened retail shops at China’s giant e-com-
merce websites such as Jingdong, Tmall and Taobao and market
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Two shawls show the grace of Taizhou Embroidery.

her product through electronic media. The sales volume on internet
adds up to 16 million yuan a year, accounting for about 25% of the
company’s annual revenue.

The internet business mode didn’t appeal to her at first. She had
retail spaces across the country. But soon she became aware of new
business opportunities out there in the cyber space. On the other
hand, she also markets her products to tourists and develops tourism
facilities.

In 2012, she started a 100-million investment project to build an
embroidery park in Taizhou. It is about to conclude and will soon
become operational. The park integrates design, production, exhibi-
tion and shopping. It will generate an additional amount of business
sales 300 million a year and will add 1,000 jobs for local commu-
nity. The park will also boost the embroidery industry and fashion
industry in Taizhou.



