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the semiotic interpretation of clothing
advertisements

Wangyongli Madali

(College of Art& Clothing, Tianjin Polytechnic
University, Tianjin, 300387)

Abstract: This paper resolves several common modes of
clothing advertisements, which is based on the semiotic theory.
From the perspective of the semiotic, it makes advertisements
more appealing and deeply rooted in the audiences’ hearts by
constructing simulated scenarios, using rhetorical devices and
creating spiritual cultural symbols. Clothing ads’ symbolic
operatioh provides a new perspective for ads’ design and
interpretation. It also becomes a powerful means to achieve
brand’s powerful propagation.

Keywords:semiotictheory; clothing advertisements; simulated
scenario; rhetorical device; spiritual symbol
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