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Research on Connotation of Wuxi Mountain Hui Clay Figurine
HUANG Jingxia
Abstract: This thesis mainly discusses respectively the traditional aesthetic conceptions of china ,the “five ele-
ments” color idea and the psychology longing for good fortune, which are reflected in the shape. color and
theme of the mountain hui clay figurine. Because of the mountain hui clay figurines’ vivid image ,the very beau-
tiful colors, the elegant decoration, full of good luck implied meaning and the extreme embodiment of the re-
gional characteristics of the south china. The mountain hui clay figurine,full of vivid artistry and abundant and

profound cultural connotation, has become one of the prominent representatives of the art of the folk clay sculp-

" ture.

Key words:Mountain hui clay figurine ;Shape; Color; Theme
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Linguistic Cultural Analysis of the Advertisement of Nanjing Real Estates

- WU Jianyong o
(Yangzhou Edugation Institute, Gaoyou Jiangsu 225600)

Abstract: As a social language, the advertisement of Real Estates includes the names of buildings and the lan-
guage of advertisement propaganda. The original and unique names of buildings and the meaning language of ad-
vertisement propaganda can make people feel that they suddenly see a light before them and can’t forget them
after going over them. This article tries to research and emphasize the 115 the advertisement of Nanjing Real
Estates that were printed in these newspapers, which are Yangts Evening, Modern Express, Nanjing Evening
and Morning,from language and culture.

Key Words: The naming of real estates; Advertisement; Linguistics; Culture
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