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Tab.1 Clay sculpture product category in

the extended industrial chain
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Fig.1 SWOT analysis of Niejiazhuang clay sculpture which
incorporated with folk tourism development.
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Product Packaging Design and Market Research Based
on Niejiazhuang Folk Craft Clay Sculpture

WU Liting

(Education Department, Minxi Vocational and Technical College, Longyan, Fujian 364021)

Abstract: Although the research achievement on the development and protection of Niejiazhuang clay sculpture is abundant, Nieji-
azhuang clay sculpture's market strategies and packaging design still in the doldrums situation as well as the other traditional crafts. This
paper focuses on the analysis of two rare but extremely important content: Firstly, research on product packaging of Niejiazhuang tradition-
al clay sculpture in order to lay the foundation for the direction of innovation on the Niejiazhuang clay sculpture; Secondly, research on the
development of market strategies which based on Niejiazhuang clay sculpture's special characteristics. Through the development of folk
culture tourism to create local famous tourism brand and by the product packaging make Niejiazhuang clay sculpture to the broader mar-

ket, implementation the development mode of work along with both lines to expand the space of survival and development of Niejiazhuang
clay sculpture.

Key words: Niejiazhuang clay sculpture; market research; the market of traditional arts and crafts; folk craft; product packaging

PDF SCf-ffiH "pdfFactory Pro™ i FH AL www.fineprint.cn



http://www.fineprint.cn
http://www.fineprint.cn

