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Refinement and Dissemination of the Core Brand Value of Lantian Clay Sculpture on the
Basis of the ""Three - ization" Model
LU Jin-ting

{ College of Art & Design, Zhengzhou Institute of Aer

tical Imimtry Mnnno

t, Zhengzhou 450046, Henan)

Abstract: [t is of utter most importance to apply the " three — ization" model

"brand utilization, brand commercialization and

brand visualization" in building the Lantian into the Top One brand in the minds of consumers. Under the background of the construc-

tion of Central Plains Economic Area, it is wise to deeply explore the core brand value of our cultural resolirces, and it is the best way

to win the world$ attention to nonmaterial cultural heritage in a brand building way.
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