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Gannan Rural Markets in Qing Dynasty On the Aspect of Hakka Culture

XIE Lu-ming
Research Institute of Hakka at Gannan Teachers’ College Ganzhou 341000 China

Abstract The development of Gannan rural markets in Qing Dynasty was the history of its economy and society. Clansmen used

their power to build markets to interfere markets or to control markets which was the characteristic of the traditional double-framed

Hakka society. Its fairs were rich of economic and cultural significances because of the regions integration economy and society.

Customs ensured and influenced the development of Gannan rural markets. So its economy and culture were reacted and Hakka culture

played an important role in the formation and development of Gannan rural markets.

Key words Hakka culture rural market region
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